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Statement on the Presidential
Election in the Former Yugoslav
Republic of Macedonia

October 24, 1994

I congratulate President Gligorov on his
election to a second term as President of his
country. Under his able leadership, I am con-
fident the Former Yugoslav Republic of Mac-
edonia will continue on its path toward full
integration into the international community
of nations. The Former Yugoslav Republic
of Macedonia has upheld the principles of
democracy and has courageously embarked
on a bold program of economic reform and
renewal. Despite strong external economic
pressures which have caused great hardship,
President Gligorov and his countrymen have
shown a determination to continue on the
path to free market democracy.

I am pleased that international observers
to the recent elections concluded that the
first round of elections were conducted in
an overall free and fair manner. The second
round of parliamentary elections, scheduled
for the end of this month, will be the next
important step in the FYROM’s democratic
development. It is our hope that they will
take place in a free and peaceful environ-
ment.

The Former Yugoslav Republic of Mac-
edonia’s peaceful political and economic de-
velopment is essential to stability in the Bal-
kans. The United States has taken numerous
steps to support that development, including
sending U.S. troops to participate in a U.N.
peacekeeping mission there, establishing a li-
aison office in Skopje, and increasing our
economic assistance under the SEED pro-
gram in fiscal year 1995. | have instructed
my Special Envoy, Matthew Nimetz, to re-
double his efforts in the weeks ahead, in tan-
dem with U.N. mediator Cyrus Vance, to
help Skopje and Athens resolve their dif-
ferences. We will continue to work with
other friends of the Former Yugoslav Repub-
lic of Macedonia in the months ahead to try
to help bridge the country’s balance-of-pay-
ments gap so that programs prepared by the
IMF and World Bank can go forward.

2149

Proclamation 6748—National
Consumers Week, 1994
October 24, 1994

By the President of the United States
of America

A Proclamation

The American marketplace is the great en-
gine of our free enterprise system. Ever-ex-
panding as it evolves in response to consumer
needs and desires, it inspires technological
innovation and the development of new
products and services, and it rewards effi-
ciency and productivity. The framers of our
Constitution sought to establish a free market
in which competition, ingenuity, and produc-
tivity would flourish. Today, it is more appar-
ent than ever that their intent has been real-
ized—Americans can choose from the great-
est variety of goods and services in the history
of the world.

This extraordinary economic machine
works most efficiently when we as consumers
are at the controls: when our choices and de-
cisions, our requirements and collective will
determine the direction and the workings of
the marketplace. But individuals and the Na-
tion’s economy suffer when products and
services are ineffective, inferior, or unsafe;
when prices are unfair; and when consumer
needs for reliable information and protection
are unmet. If such abuses were to become
common, the consequent loss of faith in our
free market system would jeopardize our
American way of life.

On March 15, 1962, President John F.
Kennedy acknowledged the centrality of con-
sumers in our marketplace in his Special
Message to Congress on Protecting the Con-
sumer Interest.

The Federal Government—by nature
the highest spokesman for all the peo-
ple—has a special obligation to be alert
to the consumer’s needs and to advance
the consumer’s interests.

Since then, what has come to be called
the Consumer Bill of Rights has evolved as
our marketplace has evolved. At present, it
includes:

(1) The Right to Safety—the right to ex-
pect that the consumer’s health, safety, and
financial security will be protected effectively
in the marketplace;
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(2) The Right to Information—the right
to have full and accurate information upon
which to make free and considered decisions
and to be protected against false or mislead-
ing claims;

(3) The Right to Choice—the right to
make an informed choice among products
and services in a free market at fair and com-
petitive prices;

(4) The Right to Be Heard—the right to
a full and fair hearing and equitable resolu-
tion of consumer problems; and,

(5) The Right to Consumer Education,
added by President Gerald R. Ford in
1975—the right to continuing consumer edu-
cation without which the consumer cannot
enjoy the full benefit of the other enumer-
ated rights.

In the 3 decades since President Ken-
nedy’'s message, our marketplace has
changed. Innovations in such vital areas as
materials and electronics, telecommuni-
cations technology, health care, food process-
ing and packaging, and financial services; the
increasingly fast-paced global economy; and
the urgent need to preserve our environment
have altered what we buy as well as how we
buy. The technological complexity of much
of what we buy and, frequently, the distance
between buyer and maker or seller have ex-
panded the importance of service. Americans
understand that service means the commit-
ment to consumers that their experiences in
the marketplace will meet all reasonable ex-
pectations of civility, responsiveness, conven-
ience, performance, and fairness.

I propose that for National Consumers
Week, 1994, we, as a Nation, declare an addi-
tional consumer right:

(6) The Right to Service—the right to con-
venience, courtesy, and responsiveness to
consumer problems and needs and all steps
necessary to ensure that products and serv-
ices meet the quality and performance levels
claimed for them.

Now, Therefore, I, William J. Clinton,
President of the United States of America,
by virtue of the authority vested in me by
the Constitution and laws of the United
States, do hereby proclaim the week begin-
ning October 23, 1994, as “National Con-
sumers Week.” | urge all business persons,
educators, members of the professions, pub-
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lic officials, consumer leaders, and the media
to observe this week by emphasizing and pro-
moting the fundamental importance of con-
sumer rights in our marketplace.

In Witness Whereof, | have hereunto set
my hand this twenty-fourth day of October,
in the year of our Lord nineteen hundred
and ninety-four, and of the Independence of
the United States of America the two hun-
dred and nineteenth.

William J. Clinton

[Filed with the Office of the Federal Register,
11:50 a.m., October 25, 1994]

NoTe: This proclamation was published in the
Federal Register on October 26.

Memorandum on Implementation of
Safe Schools Legislation

October 22, 1994

Memorandum for the Secretary of Education

Subject: Implementation of the Gun-Free
Schools Act of 1994, and the Safe and Drug-
Free Schools and Communities Act

Our schools are increasingly plagued by vi-
olence and crime that is abhorrent to all law-
abiding citizens. It is of paramount impor-
tance that this Nation’s schools be safe, dis-
ciplined, and conducive to learning.

Several laws passed this year will promote
our effort to make schools safe for learning.
The Gun-Free Schools Act of 1994 provides
that within one year, every State receiving
Federal aid for elementary and secondary
education must have a law requiring school
districts to expel from school for at least one
year any student who brings a gun to school,
subject to certain exceptions. The Safe and
Drug-Free Schools and Communities Act
funds comprehensive violence prevention
programs, including those that enhance
school security.

To ensure vigorous enforcement, | am di-
recting you to coordinate implementation of
these anti-violence measures with appro-
priate local authorities to the maximum ex-
tent possible. Your collaborative efforts
should include the States, school districts,
law enforcement agencies, and educators. In
the case of the Gun-Free Schools Act, en-



