Week Ending Friday, October 31, 1997

Proclamation 7045—National
Consumers Week, 1997

October 24, 1997

By the President of the United States
of America

A Proclamation

Americans have always had a passion for
fairness. It imbues the great charters on
which our Nation is founded, and it is the
cornerstone of our legal system. Fairness
must also form the foundation of the Amer-
ican economy, an economy in which consum-
ers rightly expect a “fair shake”: honest trans-
actions and safe, dependable goods and serv-
ices.

Our economy has changed enormously
during the past 200 years, developing from
the agrarian system of the 18th century
through the Industrial Revolution of the 19th
century to the information revolution of our
own era. Today, technological innovation is
rapidly transforming our relationships with
the marketplace and the goods and services
we buy. However, despite these dramatic
changes, basic consumer values remain the
same. Consumers still expect quality and
service for their money; they still place great
importance on the safety and reliability of
the products they buy; and they still want
to know that businesses will meet these ex-
pectations.

In the days of Adam Smith, when products
were less complicated and their quality more
easily discerned, caveat emptor was the rul-
ing principle of the marketplace. In today’s
economy, where the microchip has dramati-
cally altered what we buy and how and where
we buy it, products and services are much
more complex, and consumers need better
information and greater protection to ensure
that the marketplace continues to treat them
fairly.

The Consumer Bill of Rights, first articu-
lated in President Kennedy's 1962 Special

Message to Congress on Protecting the
Consumer Interest, has evolved with our
economy to meet the changing needs of the
American people. Consumers today have the
right to safety, the right to information, the
right to choice, the right to be heard, the
right to consumer education, and the right
to service. They also deserve security for any
personal information provided during the
conduct of a transaction, whether in person
or on the Internet. As we observe National
Consumer Week, | urge the American peo-
ple to learn more about their rights as re-
sponsible consumers and to reward those
businesses that continue to give them a fair
shake.

Now, Therefore, I, William J. Clinton,
President of the United States of America,
by virtue of the authority vested in me by
the Constitution and laws of the United
States, do hereby proclaim October 25
through October 31, 1997, as National Con-
sumers Week. | call upon government offi-
cials, industry leaders, and the American
people to recognize the vital relationship be-
tween our economy and our citizenry, and
to join me in reaffirming our commitment
to fairness in the marketplace.

In Witness Whereof, | have hereunto set
my hand this twenty-fourth day of October,
in the year of our Lord nineteen hundred
and ninety-seven, and of the Independence
of the United States of America the two hun-
dred and twenty-second.

William J. Clinton

[Filed with the Office of the Federal Register,
11:25 a.m., October 27, 1997]

NoTe: This proclamation was published in the
Federal Register on October 28. This item was
not received in time for publication in the appro-
priate issue.

1657



1658

The President’s Radio Address
October 25, 1997

The President. Good morning. | want to
talk to you today about the vital importance
of mammography in our fight against breast
cancer. The tragedy of breast cancer has
touched the lives of nearly every American
family, including my own. This year alone,
180,000 women will be newly diagnosed with
breast cancer and more than 40,000 women
will die from the devastating disease.

Since | took office, fighting breast cancer
has been one of my top priorities. We've
nearly doubled funding for breast cancer re-
search, prevention, and treatment. The re-
cent discovery of two breast cancer genes by
NIH scientists holds out great promise for
new prevention strategies, and we continue
to work to find a cure.

Until that day, we know that early detec-
tion is the most potent weapon we possess
in our battle against breast cancer, and we
know that mammaography is the best way to
detect breast cancer so that it can be treated
before it’s too late.

The First Lady and | have worked hard
to make mammograms available to more
women and to encourage more women to get
mammograms. The historic balanced budget
I signed into law last summer makes annual
mammograms far more affordable for
women on Medicare and extends this poten-
tially life-saving benefit to all Medicare bene-
ficiaries over the age of 40.

Hillary has led our national campaign to
educate women about the vital importance
of mammography, and I'd like to ask her to
say a few words about it.

The First Lady. Mammography can mean
the difference between life and death for
millions of women. Yet | know from my con-
versations with women around the country,
particularly older women, that far too many
think they don’t need mammograms because
they are past their childbearing years. Others
are afraid of mammograms. Still others don’t
know that their health insurance covers the
test.

The National Mammography Campaign
was launched to dispel myths and fears about
mammaography and to increase public aware-
ness about Medicare coverage of mammo-
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grams. In the last 3 years, through commu-
nity outreach, public service announcements,
and partnerships with an energized business
community, we have made a lot of progress.
Now we must work even harder to reach
women who, because of income, language,
or cultural barriers, are the least likely to get
mammograms.

The administration’s Horizons project is
doing exactly that, in six of our largest cities.
This week we received the project’s first re-
port, and it is teaching us a great deal about
how to reach older women who have not
been getting mammograms. We are looking
forward to taking what we have learned and
bringing this knowledge to communities all
over the country.

The President. The success of our cam-
paign depends upon our ability to reach as
many women as possible. This week, the Na-
tional Cancer Institute is launching a wide-
reaching education program to provide
health professionals and women and their
families with simple, straightforward infor-
mation about the newest research and rec-
ommendations for early detection. These
publications will reach thousands of women
with a simple message. Mammograms are
available, effective, and safe, and they can
save your life.

When women do go for a mammogram,
we must make sure they receive the highest
quality care. High-quality mammograms can
detect the vast majority of breast tumors and,
when followed by prompt treatment, can re-
duce the risk of death by as much as 30 per-
cent. Women need and deserve that security.

That is why today I'm pleased to announce
new FDA regulations that will ensure medi-
cal facilities, health providers, and detection
equipment are all held to the highest possible
standards so that every woman gets the qual-
ity care she needs when she needs it most.
With these steps, we're giving women and
their families a powerful tool to fight breast
cancer and new hope that the fight can be
won.

Thanks for listening.

NoTE: The address was recorded at 4:47 p.m. on
October 24 in the Oval Office at the White House
for broadcast at 10:06 a.m. on October 25.



